A poster with 1.000 faces

Impressions in digital printing on large-surface posters
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MARKET 1 »Duckburg«

Creation of printing templates @
Agency / customer creates the basic motif and
places the individual seller addresses in the
printing templates (consecutively numbered)

Printing templates to PrePress®

In the PrePress process, data are incorporated
into a workflow and allocated to the respective
seller numbers (similar to the "ripping" process)
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MARKET 2 »Beak City«

Customer > Printing house, PrePress > Workflow > Offset printing >
Digital printing > Folding and Compilation > Shipping > Poster warehouse >

Poster surface

The poster campaign illustrated above was coordinated by RegioPlakat, a Cologne-based complete service provider (www.regioplakat.de

For companies doing business throughout Germany - one poster motif with individual informa-

tion

How does that work? With so-called personalised poster im-
prints. In this process, we combine offset and digital printing,
so that the basic motif is produced solely via offset printing.
Then, the individual information is printed on the respective
sections of the sheet via digital printing. So far, so good — now,
we come to the decisive task, and it lies in the co-ordination
of the shipping process. Each poster, after printing, must pass
through numerous hands. In that process, we have to guaran-
tee that the right poster, with the right imprint, is sticking to the
right wall at the right time.

The optimum co-ordination of all departments, the internal
workflow for our company, as well as our many years of expe-

rience on various examples of additional lenticular-technolo-
gy posters with 3-D effects in this sector make us a reliable
partner in the course of the implementation of this logistical
challenge. If you are also interested in printing personalised
posters, we will gladly offer you a comprehensive consultati-
on. Please contact us in advance — after all, the development
of a workflow adapted to your individual needs should be
well thought out.

With this process, you can communicate various types of in-
formation: on sellers or text, addresses, prices, foreign langu-
ages, currencies, etc. Once printed, the basic poster can be
used for various markets or various advertising targets.
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